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INNVENTURE, INC.
This prospectus supplement updates, amends and supplements the prospectus dated November 12, 2024 (the “Prospectus”), which forms a part of our Registration Statement on Form S-1 (Registration No. 333-282971) and is being
filed to update, amend and supplement the information included in the Prospectus with information contained in our Current Report on Form 8-K, which was filed with the Securities and Exchange Commission (the “SEC”) on March 7,
2025 (the “Current Report”). Accordingly, we have attached the Current Report to this prospectus supplement. Capitalized terms used in this prospectus supplement and not otherwise defined herein have the meanings specified in the

Prospectus.

This prospectus supplement is not complete without the Prospectus. This prospectus supplement should be read in conjunction with the Prospectus, which is to be delivered with this prospectus supplement, and is qualified by reference
thereto, except to the extent that the information in this prospectus supplement updates or supersedes the information contained in the Prospectus. Please keep this prospectus supplement with your Prospectus for future reference.

Shares of our common stock, par value $0.0001 per share (our “Common Stock™), are listed on The Nasdaq Stock Market, LLC under the symbol “INV.” On March 6, 2025, the closing price of our Common Stock was $7.93 per share.
Investing in our securities involves risks that are described in the “Risk Factors” section of the Prospectus.

Neither the SEC nor any state securities commission has approved or disapproved of the securities to be issued under the Prospectus or this prospectus supplement or determined if the Prospectus or this prospectus
supplement is truthful or lete. Any repr ion to the contrary is a criminal offense.

The date of this prospectus supplement is March 7, 2025.
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Item 7.01 Regulation FD Disclosure.

On March 7, 2025, Innventure, Inc. (the “Company”) made available an updated corporate presentation that may be used by the Company in discussions with certain of its securityholders and other persons. The slide
presentation is attached hereto as Exhibit 99.1 and is incorporated herein by reference.

The information in this Item 7.01, including the exhibits attached hereto, shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject
to the liabilities of that section. This information shall not be deemed to be incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Exchange Act, except as shall be expressly set forth by specific
reference to such disclosure in this Form 8-K in such a filing.

Item 9.01 Financial Statements and Exhibits.
(d) Exhibits
Exhibit Number Description of Exhibit

99.1 Innventure, Inc. presentation to investors
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)




SIGNATURES
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.
INNVENTURE, INC.

Date: March 7, 2025 By: /s/ David Yablunosky

Name: David Yablunosky
Title: Chief Financial Officer




INnnhventure

Innventure Presentation
March 7, 2025




Disclaimer

The material that follows is a presentation ("Presentation”) of information about Innventure, Inc. and its subsidiaries (together referred to herein as "Innventure,” the "Company,” "us," "our,” or "we")
as of the date of this presentation. The Presentation does not purport to contain all information that may be required or desired by a party interested in investigating the Company, its business or
prospecis, and it shall not be deemed to be a complete description of the state of affairs of the Company historically, at its stated date or in the future. Mone of the Company or any of its respective
affliates, officers, directors, employees, representatives or agents make any representation or warranty, express or implied, as to the accuracy, completeness or reliability of the information
contained in this Presentation

This Presentation shall not constitute an offer to sell or the solicitation of an offer to buy any securities, nor shall there be any sale of any such securities in any state or jurisdiction in which such
offer, solicitation or sale would be unlawful prior to registration or gualification under the securities laws of any such state or jurisdiction. Mo offer of securities shall be made except by means of a
written definitive agreement. This Presentation was prepared solely for informational purposes and does not constitute, and is not to be construed as, an offer, or invitation, or solicitation of an offer,
to subscribe for or purchase or sell any securities.  Likewise, it does not give and should not be treated as giving investment advice, and it has no regard to the specific investment objectives,
financial situation ar particular needs of any recipient. Meither this Presentation nor anything contained herein shall form the basis of any contract or commitment whatsoever

Caution Regarding Forward-Looking Information

This Presentation contains forward-looking statements, including staterments regarding the Company's, its subsidiaries’ or its management's expectations, hopes, beliefs, intentions, plans,
prospecis or strategies regarding the future, including the anticipated benefits of the technology that its subsidiaries intend to develop and commercialize, growth and performance expectations, the
commercialization of products and services, and long-term goals. Any statements contained herein that are not statements of historical fact are forward-looking statements.  Forward-looking
statements appear in a number of places in this Presentation. In addition, any statements that refer to projections, forecasts or other characterizations of future events or circumstances, including
any underlying assumptions, are forward-looking statements. Forward-looking staterments are typically identified by words such as "anticipate,” "believe,” "continue,” "could,” "estimate," "expect "
“forecast,” “intend,” "may,” "might," "outlook," "plan” "possible,” "potential " "predict,” "project,” "should,” "will" "would” and other similar words and expressions, but the absence of these wards
does not mean that a statement is not forward-looking. These farward-looking statements are based on the current expectations and beliefs of the management of the Company in light of factors
they believe are appropriate in the circumstances. There can be no assurance that future developments affecting the Company will be those that we have anticipated. These forward-looking
statements involve a number of risks, uncertainties (some of which are beyond the control of the Company) or other assumptions that may cause actual results or perfarmance to be materially
different from those expressed or implied by these forward-looking statements, including those discussed and identified in the public filings made or to be made with the SEC by the Company, and
the following

= expectations regarding the Company's and its subsidiaries’ strategies and future financial performance, including their future business plans, expansion and acquisition plans or ohjectives,
prospective performance and opportunities and competitars, revenues, products and serices, pricing, operating expenses, market trends, liquidity, cash flows and uses of cash, capital
expenditures, and their ability to invest in growth initiatives;
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Disclaimer (cont.)

= operational risks related to the Company's subsidiaries that have limited or no operating history,

= the implementation, market acceptance and success of the Company's and its subsidiaries’ business maodels and growth strategies;

= the Company's and its subsidiaries’ future capital requirerments and ability to obtain sufficient funding for operations and future growth and to continue as a going concern;
= developments and projections relating tothe Company's and its subsidiaries’ competitors and industry;

= the risk that the technology solutions that the Company's subsidiaries license or acquire fram third parties or develop internally may not function as anticipated or provide the benefits
anticipated;

= the ahility of the Company and its subsidiaries to successfully commercialize technology solutions in a timely and cost-effective manner or at all;

= the ahility of the Company's subsidiaries to scale their operations;

= the ahility of the Company and its subsidiaries to establish substantial commercial sales of its products;

= the risk that the launch of new companies distracts the Company's management from its other subsidiaries and their operations;

= the ahility of the Company and its subsidiaries to compete against companies with greater capital and other resources or superior technology or products;

= the ahility of the Company and its subsidiaries to sufficiently protect their intellectual property rights, and to avoid or resole in a timely and cost-effective manner any disputes that may arise
fram time to time relating to their use of intellectual property;

= therisk of a cyber-attack or a failure of the Company's or its subsidiaries’ information technology and data security infrastructure;

= the risk that the Company may be deemed an investment company under the Investment Company Act, which would impose burdensome compliance reguirements and restrictions on its
activities, which may malke it difficult to operate or to execute its growth plans;

= limited liguidity and trading of the Company's securities;

= the ahility of the Company and its subsidiaries to meet, and continue to meet, applicable regulatary requirements related their businesses;
= the outcome of any legal or regulatory proceedings towhich the Company may become a party,

= qgeopaolitical risk and changes in applicable laws or regulations; and

= the possibility that the Campany may be adversely affected by other economic, business, andfor competitive factors

Innventure




Disclaimer (cont.)

Should one or more of these risks or uncertainties materialize, or should any of our assumptions prove incorrect, actual results may vary in material respects from those projected in these
forward- looking statements.

All subsequent written and oral forward-looking statements concerning the Company and the Innventure Companies or other matters addressed in this Presentation and attributable to the
Company or any person acting on its behalf are expressly gualified in their entirety by the cautionary staterments contained or referred to in this Presentation. Except to the extent required by
applicable law or regulation, the Company undertakes no obligation to update these forward-looking statements to reflect events or circumstances after the date of this Presentation or to
reflect the occurrence of unanticipated events.

Risk Factors

The risks discussed and identified in the public filings made or to be made with the SEC by the Company and those outlined above are cerain of the general risks related to the business of the
Company and its subsidiaries, and such list is not exhaustive. The occurrence of one or more of the events or circumstances identified as risk factors, alone orin combination with other events or
circumstances, may have a material adverse effect on the business, cash flow, financial condition and results of operations of the Company and its subsidiaries. The Company may face additional
risks and uncertainties that are not currently known, or that are currently deemed immaterial, which may also impair the Company's and its subsidiaries business, prospects, financial condition or
operating results. Potential investors are encouraged to perform their own investigation with respect to the business, prospects, financial condition and operating results of the Company and its
subsidiaries.

Market and Industry Data

Certain market, industry and other data used herein have been obtained or derived from third-party sources and publications as well as from research reporis prepared for other purposes. Although
the information from these third-party sources is believed to be reliable, none of the Company or its management has independently verified the data obtained from these sources, and no
assurances can be made regarding the accuracy or completeness of such data. Forecasts and other forward-looking information obtained from these sources are subject to the same
gualifications and the additional uncertainties regarding the other forward-looking statements contained herein.

Trademarks
In addition to trademarks, service marks, trade names, copyrights and logos of Innventure and its subsidiaries contained herein, this presentation contains trademarks, service marks, trade

names, copyrights and logos of other companies, which are the property of their respective owners. Unless otherwise stated, the use of these other trademarks, serice marks, trade names,
copyrights and logos herein does not imply an afiiliation with, or endorsement of the information contained herein by, the owners of such trademarks, service marks, trade names, copyrights and logos

Innventure




Innventure”™— A Technology Commercialization Company

Inrmventure founds, funds, operates, and scales companies in strategic collaboration with multinational corporations ("MMNCS"). WWe source
technology solutions from R&D teams, channel partners, and innovation networks seeking walue from their innovations and who believe
Inrventure's model presents a promising alternative for achisving the full commercial potential of the technology.

o Who We Are
A company that collaborates with MNCs and seeks to create businesses that we
believe have the potential to achieve target enterprise values of $18+

What We Offer
Yalued collaboratar to MMNCs that commercializes technologies with anticipated market needs,
offering strategicbensfit to the MNCs upon adoption of the technologies

How We |dentify Opportunities
Proprietary DownSelect™ analysis has the potential to reduce failure rate and enhance
ecanomic return profile

INnnventure

MNC Technology Solution Relationships
Extensive pipeling of technologies from relationships with MMNCs that have a combinedenterprise
value of nearly $242 bilion!) across numerous industries

Focus on Growth
Track record of value growth across various proven high demand technologies

¥ nt r (11 Agarenats enterprizevalue as of February 2, 2025, Souros: FactSet
lnnve U e (21 Suchtechrnology basbeen demonstratedas a proofof concept but hesnot et been scaled or commercialized. Sources: FactSet




Q Innventure” at a Glance

Innventure founds, funds, and operates companies around transformative, sustainable technology solutions in
collaborationwith multinational corporations (MNCs), channel partners, or innovation networks.

Leveraging market data from MM Cs, B Inmventure acguires arlicenses r Innwventure has an established netwark Innventure maintaing contral
Infwenture identifies technology i technology solutions, funds the of MK Cs interested in collabarating as part of a "Digruptive
solutions thatpresent opportunities i commercialization, and launchesand with Innventure to monetize new Conglomerate Madel

to launch businessesthatwe believe scales new"Innventure Companies” : technaology solutions g

have the potential to achieve
enterprise values of $18+

=

r eﬁn’ra; Mewr Company #5, #5,

Innventure @ PURECYCLE"”  AEROFLEX

Company : W ECAG: PCT
) - ) Waste-to-Value
Technology  Folypropylens Recycling Ligquids Packaging Thermal Management Botcling Technology #5, #G,
MNC g CurremMNC; s_;huwiqgtechnulugies
Procter & Garmble Procter & Garmble Mokia D to he commercialized with aggregate
Collaborator enterprize value ofnearly $242 billion@

(11 PureCycle Technologiss became public in 2021 (Masdag "PCT"); Innverture no bnger hes sn economic merest n PCT.

In ﬂventu re (21 Aggregste enterprise value s of February 2, 2025, Source: FactSet




@) Our View of What Differentiates Innventure’s Model

Venture Capital Traditional Private Equity
Liquidity for
Investors X X \/ \/
Investor_f‘LP Time Significant Significant Limited None
Constraint

Ability to Redeploy

Cash Flow X X v v/

Launched Companies’

L Medi L High
Expected Success Rate ow edium ow 'S
Operational s G Mature products and Early and growth stage, disrupti
E)F()pertise Limited Limited tecpl'1nology " yp?ondugc;:oa andieacgrfnmlosgr;p "
CostBasis Low High / Leveraged High Near-Zero

Innventure

tect
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Q What Makes Innventure” Unique

Innventure founds, funds, and operates companies around transformative, sustainable technology solutions in
collaboration with multinational corporations (MNCs), channel partners, or innovation networks.

Significant monetary and time
Acquire or license a proven technology! that addresses an expected unmet need investment by technology
source in each technology

PCT® has long-term supply
Built-in chanhnel to market through MNC accelerates adoption of technology agreements with P&G and
other global partners

Founder stage owner-operators canpotentially create substantial financial leverage 29.2X
Return on PCTI

(1) Suchtechnology has been demonstrated as a proof of cancapt but has not yet been scaled or sommercialized

NIV : e " Il )
1 Pure Cyele Technologies became public in 2021 (Masdaq "PCT™.  Innwenture no longer has an economic interest in PCT.
Innvelt ltUI‘e @ v g P (Nasdaq "PCT") g

Caleulated based upon PCTs closing share price on Dec. 31, 2024 and illustrative of aninvestor's retum ifthey had inwestedin PCTat inception and exited on Dec, 31, 2024,




@) Companies Created by Innventure”

@ PURECYCLE'

Iranton Production Plant

3

AEROFLEX

YWestchester Facility
Filling Machines

dii acczisius | refiniy’

Coaling System YTT Pilot Testing Facility
Demonstration

LA

Innventure

[1T1PureCycle Technologies became public in 2021 (Masdag"PCT"). Innverture no longer has an economic interestin PCT




(® Benefits to Multinational Companies

MNCs invest hundreds of billions of dollars annually in Research & Development — much of that is not commercialized

The top 100 companies in
industrial R&D spending
invest =$720B each year,
growing by 15% Yot

>$720B

A growing amount of which
is in the technology sector

Iany projects are not
commercialized, even after
millions are spent on
technical development,
de-risking, and market
analysis

>70%’

Percentage of multinational
companies’ high-value
technologies that remain
uncommercialized

Innventure takes a data-and-
value-driven approachusing
propristary access to partner
data to identify and acquire

what we believe are valuable

technologies and to scale them
into successful businesses

~$1B

Equity value created at
Innventure Companies
since founding

MNCsinvestin R&D to
accessthe value ofa
particular technology

Innventure commercializes

technologies from MNCs,

providing strategic benefit

to the MNCs via adoption
of the technology

(1) Source: 2023 F O Inteligence hitps :duww . fdiint el lobal-i ion-leaders 2022 -edition-82627
(2) Source: 2020 National Science Foundation (NS Freport
(3) Follawing Pure Cycle's deSPAT tiansaction, it had an estimatad posttransaction equity value of approximataly &1 2 bilian

Innventure




9 Innventure’s Disruptive Conglomerate Model vs. Venture Model

innventure

Technolo Creates a new technology and takes all rigk that Inrventure starts with a proven technology® developed
ay it will ultimately wiork by an MMC, channel partner, or innovation network
Fundina Profile Funds riskiest portion of R&D spend, which is the Benefits from the capital and time the technology source
9 development and validation of the technology has already invested into tech development and wvalidation

Customer. B.ase. @ Organically builds a customer base from scratch Eé(pi)tesctzcérguﬂt—m ErBiomeERaes e MAEss el
Commercialization P )

Company Lifecycle (Technology Development Through Commercialization)

MNC Innventure

(Earlier StageMigher Risk) (Later Stage/Lower Risk)

Innventure provides potential for
economic returns with a later-stage risk profile

NET CASH POSITION

TIME SINCE INCEPTION

Innventure (13 Suchtechnology hasbeen demonstrated as a proof of concept but has notvet heen scaled or cormmercialized




(® The Closed Loop Model

Systematic efforts to mitigate risks inherent in creating and growing high growth, disruptive companies

=

&m  —
Access Advantage

Access to technology solution that is
available through MM, channel partner, or

Institutional Data Set

Deep MMNC market knowledge related to the
unmet market need, technology solution,

innovation network industry walus creation, market size, and
b2 channels of distribution
@y "
] Closed Loop %

Early Customer Adoption Model

The MM is motivated to catalyze early
adoption by becoming an early customer
andor facilitate the initial customer base to
drive financial and strategic value

Developed Technology Solutions

Funded beyond proof of concept, strong
intellectual property strategy and early tailored
technical support

Innventure’s Closed Loop Model is designed to mitigate risk and serve as a value creation flywheel

Innventure




@ The Innventure” Strike Zone

Proven Industrial Technology® QTE D) ' Risk-Mitigated Business

Commercialgrade technology solutions with
the patential to enable significant, additional
quantifiable value opportunities

Seskingproven technologiest) that have
with risks that have been significantly
mitigated by MMNC partners with benefit of
market data

Path to Economic Return Unmet Customer Need

Leverage MM data and built-in adoption to
confirm market demand and identify early
customers, reducing nskfor the go-to-market
pathiay

Targeting opportunities that we believe hawve
the potential for billion+ dollar outcomes

Innventure’s data-centric approach is designhed to reduce principal risk to scaling and execution

Innventure (1) Suchtechnology has beendemonstratedas a proofofconcept buthas notyet been scaled or commercialzed.




@ Innventure’s DownSelect™Analysis

Seeks toidentify a significant unmet market need with a transformative technology solution that generates meaningful economicvalue
{for both NewCo and MNC) and has a derived, strategic path to market adoption through the MNC — completing the Closed Loop Model

Innventure Value Creation

Screen Four Opportunity Ingredients: MMNC collaborator, significant market need,
MULUNATIONAL EOREO RATHON PHASE 1 breakthrough technology solution, and strategic business mocel

AR oMo .
=y T\Tﬁﬁ' Opportunity Screen

ldentify, Assess, and Prioritize an Opportunity’s Critical Success and Risk Factors
PHASE 2 and develop a plan for in-depth systematic evaluation and development to guantify value,
Critical Factor Assessment address critical factors for success of a prospective new husiness, and mitigate risks

E SOLUTION

Comprehensive Review Across All DownSelect® Quality Characteristics, with a
PHASE 3 care focus on guantitative analysis and strategy of the immediate new value created
Comprehensive Quantification for customers, which leads to the business model and initial strategy

STRATEGIC EXECUTION

\

F{’ﬂ\ Strateqy & Formation Set the initial strategy, including go-to-market and initial business plan, for the
frﬁ . Innventure Company, secure control of the technalogy wia licensing ar ownership,
i b, and create the new company

New Innventure Company Mewico is positioned for
potential value creation

Innventure




(® Technology Pipeline by Phase Since Inception”

Innventure Value Creation

MULTINATIONAL CORPORATION

& & B & o

PHASE 2

Factor A
Cumulative number
of technologies
reviewed bagsed on
relationships with
MMCs andfor their
channel partners
since inception

- PuraCyeia
| - AaroFlexx
Nty - Accalsivs
o = - Refinity
7/ ~
=

Pipeline narrowed
through DownSelect
Quality Scoring”

|I’"l[1venture (11Asof 1jan25  * See Appendix




@ Drivers of the Innventure™ Opportunity

Technology constantly changes business acrossa diverse set ofuse-cases. Innventure has extensive experience screening
technologies for commercialization to meet expected unmet market needs. Key market drivers and markets in need ofa

technology solution are what feedtheinitial stage of DownSelect

Innventure Value Creation Markets in Need of
Technology Solutions

Zonsumer Retail, Fackaging & Distribution
Data Infrastructure & Telecommunications

Industrial Manufacturing & Operations

TRANSFORMATIVE SOLUTION

Clean Eneragy

Industrial Agriculture & Chemical Applications

Healthcare & Life Science Sendces

Economic Value to Customers
Drive Business & Profit Goals

Top Line Growth

+  Revenue capture in new categories and
price points

+ Mest current & evolving customer needs

Operating Margin

«  Optimization of input, labar, energy, and
distribution costs

+  Improved scale and throughput

Risk Management

+  Market competition

+  Supply chain insulation

+  Sustainability & regulatory compliance

Innventure




@ lllustrative Innventure” Company Creation Timeline

Symbiotic relationship with MNCs creates potential value for both parties

Innventure Value Creation

STRATEGIC EXECUTION

Evaluate opportunity via DownSelect:

+ Faorecastinitial investmenttimeling and cash flows

Target and build
relationships with MNCs

Commercialize the technelogy and

scale the business:
+ Testtechnology's business viability using MMNC data .

» BEwvaluate market and operational risk factors

Executeoperating plan and scale

MNC invests significanttime and money into
developing atechnologyand gathering market
data; Innventure’s value asthe catalystte
commercialize technology may be driven by the

following MNC
Inak

production
+ Expand customersetto capture
market share
Company Creation
Innventure stockholders
may benefitthrough value
creation atthe new
Innventure Company Innventure subsidiary

.

Launch:

Build foundation and

infrastructure

Feature expected
embedded revenue

opportunity via MKC

relationship

MMNC may realize economic

Innventure




@ Risk Considerations and Mitigation

Execution

Adoption

Macro/Market Level

Technology

Origination

Seasoned leadership teamwith entrepreneurial, operational, and capital markets expertise in
early-stage companies from inceptionthrough commercialization

MNCs catalyze early market adoption by becominginitial customer and/or providing channel access

DownSelect assessment conducts deep diligence on the technology solution and the market
factors that could lead to its successand early adoption by MNCs

Accessto advanced technology solution with robust patent protection

Leverage MNC proprietary market knowledge of unmet need

Innventure




G PureCycle" Case Study

PureCycle ("PCT") was the first companylaunchedby Innventure

with a $1B+ enterprise value

Muttinaional | @ ~%$2.08 Billion

Corporation Current Enterprise Value?

Company Description

contaminants from plastic waste feedstocktotransformit
inta Ultra-Fure Recycled Polypropylene ("UPREP") resin with
virgin-like properties

‘j Patentedrecycling process removes color, odor and other

‘ PCT plants have long-temm supply agreements with P&G

and other global partners
@3} PCT expects its recycled polypropylene to consistently
uﬂﬂﬂ achieve a price premium over virgin polypropylene
PureCycle, the first Innventure Company, validates the Innventure

business model and provides tangible proof point of Innventure’s
multi-billion-dollar value creation strategy.

@& PURECYCLE"

Relevant Hist

Innventure Monetization

Innventure created value by developing holdings
that were monetized in connection with a deSPAC
transaction that resulted in PCT being a public
company with an estimated post-transaction value
of approximately §1.28 Returns were distributed
to shareholders and were subject to their
respective lock-ups. Innventure no longer has an
economic interest in PCT.

29.2x

Return on
PureCyclem

{13 PureCycle Technolagies became public in 2021 {Masdaq: "PETY Inmverture na longer has an ecenomic interest in PCT.

Innventure o o oty
(3)  Caleulsted based upon PCTs closing share price on Dec. 31, 2024 and illustrative of aninvestor's retum ifthey had invested in PCT at inception and exited on Dec. 31, 2024,




(® AeroFlexx Case Study

Innovative Liquid Package
Rewvolutionary liquids packaging solution that combines the benefits
0of both rigid and flexible packaging into a single offering

SustainableSolution

Sustainahility benefits that are expected to eliminate 50-70% of plastic
usedin an equivalentrinid package, potentialty up to 85% 255 virgin
plastic than with recycled content and can be curbside recyclable

Health & Safety at the Forefront of Design

Designedwith hygiene in mind with tamper proof packaging to keep
products safe

Built for E-Commerce Supply Chains

Allows seamless adoption into E-commerce channelfar liguid
products and addresses a significant supply chain challenge

Fills MarketNeed

Solves a clearmarket need for customers and brands while
enhancingthe overall consumer experience

&5 develops

Filot manufacturing
capability launched

2018

technology 2018

Proprietary Integrated Valve

Eliminates the need for discrete
closures, removes the need for
pumnps, and enhances the
CONSUMEr USE experience

Proprietary Air Frame

Provides structural rigidity
throughout entire pacgkage
lifecycle, including end of life
collection and sortation

P&G

X

First Commercial

2021 Line 2023
Recyclability Curbside recyclable
achieved e pack available

Multinational Corporation

AeroFlex has exclusive rights to commercialize the
technology globally.

20

Innventure

1 Wy niot b recydable in sl communities. Check locally




® Accelsius Case Study

Company Description Accelsius Drives Wide Range of Expected Efficiencies

Groundbreaking Two-Phased Technology @ o 49% Expected Reduction
Accelsius groundbreaking MeuCool Platform employs a two-phase, 59){? i R b p "
direct-to-chip liguic cooling method, with 49% expected reduction Sa\rl_ns C(_)mpared in Energy Usage«
in energy usagevs electricity used for legacy air coaling to Air Cooling™ o —— _
systems and opportunity toincrease the number of servers inracks Slarenions ecliciy conaiiplionwes
Cooling accounts for 40% of a data estimatedin2022ta beinthe range of

Current Technology at Limits center's energy consumption =) 24010 340 TWh, arounc 1% 10 1.3% of
Replaces current air-cooling technology that is approaching total electricityconsumption.®
its limits and requires a significantamount of unused floor space (6 Zero Water

< \, Consumbption Data center cooling market
Easy Integration B projected to reach $16.3B by 2028,
Flexible configurations fit standard server racks & servers Al services such as ChatGPT use with liquid cooling emerging as
agnostic of current datacenter configuration and infrastructure 5L of water for up to 50 prompts biggesttechnologyinthe sector.®

Multinational Corporation Data Center Electricity Use (MWh

Nokia

10,000 ] '
7500 49% Reduction Capacity
5,000
200

i

Typical Data Center Accelsius Cooled Data Center

Innventure

11020 & (4) Source: The Green Grid's TCO »3 Calculstor (3) Source: Science Direct hittps: ifesnere scisncedirec comisciencefaicleiiis1 87661021 T306331
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G Refinity Case Study

Taday, only 9% (or 2400 twnsiyear) of produced plastic is
recycled, with most ending up inlandfills or as litter 1)

=

Refinity is focused on the other 91%.

£ =
Intake Conversion

12

refinity

Expected Benefits at Every Phase of Recycling

=

Output

= Ltilizes plastic = Proprietary = Tunable output
waste that would application of should produce
Refinity is licensing patented Fluidized Bed Process Technology atherwize be fluidized bed sustainable
licensed from VTT Technical Research Institute of Finland. This landfilled or technology liguids or gases
technology is expected to convert a wide range of abundant, low-cost Tl o el il 5 [eiees resl
: > ) : = Minimal sorting yield conversion feedstocks at
mixed plastic waste that would othenwise be landfilled or incinerated to required i petrochemical
desired drop-in chemical products — at a significantly higher yield. We valuable drop-in plants
believe that Refinity's plastic recycling technology will enable true chemizals
labal circularity.
2 . Benefit Benefit Benefit
Multinational Corporatlon = Abundant access = Lower operating = Tunability
to new sources of costs expected expected to allow
plastic feedstock = Lower capital creation of

Significantly
loweer cost than -
current feedstock

Our collabaration with Dow is expectad to help us -
optimize our operations for integration with typical

petrochemical plant operations. We plan to explore siting

and plant integration options, seeking to leverage Dow's
infrastructure and lower our overall costs.

Dow

costs expected
Anticipated 2-3X
higher yield vs
corventional
pyrolysis

whatever is in
highest demand
Flexible plant
siting should drive
scalability

Innventure

(1) Source: United Mations Environment Programme (UMEP) report 2022 "Turning off the Tap: Howe the world canend plastic pollution snd creste s circulsr sconomy "
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® Timeline for Innventure” Companies

Repeatable methodology and track record of building highly valued companies within several years oflaunch

YEARD YEAR 1 YEAR 2 YEAR 3 YEAR4 YEAR S YEAR 6+
Technology Secured feedstock & Tech “alidated - FEU Irorton Plart
sourced offtake agreements production line cormpleted produces first pellet
@& PURECYCLE p— _
Mo current economic interest P&G Patents filed PCT becomes public through
deSPAC at $1.2B valuation
. . (NASDAQ: PCT)
Technology Pilat manufacturing Wyest Chester HQ Cormmercial
sourced capability launched opened line installed
%
AERO FLE)\( I I E—

Ownership: ~31% P&G Fameccanica partnership Recyclability patent Commercial production

b to scale technology granted ability reached
Technology Cptimized design Announce sales

sourced & beta testing in Q4
.‘:;..'Eil:.i. EE—— EE—— |
Ownershin: ~55% N0kia Patents filed
WTT H
NO Ty Sl
refini
—

7
Ownershin: ~ 0% Dow

“alues gsof Feh 26, 2025
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G Sustainability as a Value Driver

/\
Helping MNC partners unlock economic value while achieving &ﬂ

sustainability targets

=

Economic Value Driver
Material sustainahility issues create new

markets and are primary drivers of revenue,

cost, andriskthatimpactyvalue creationfor
long-term business performance

&

Agnostic Advantage

Ewvaluating MRC technologies far their
patentialto address unmetneed, rather
than startingwith a particular lens onwhich
issues to sohe, allows for broadervalue
creation potential

Economic viability is a key component of sustainability

Evidence of our ability to
@ operate sustainably
Core Model Strength

YW believe continuous sustainability
assessment, management, adherence and
improvement processes strengthen
Innventure's core modelto systematically
build transformative businesses

i

Responsibility
Innventure helps MNC partners meettheir

sustainability goals by huilding companies
aroundtechnology solutions

Innventure

(17 PureCycle Technologies became public in 2021 (Masdac: "PCT"). Innventure no longer has an economic irterestin PCT.
[2) May not be recyclablz in &l communties. Check locally.




G Leadership — Executive Committee

Bill Haskell
Chief Executive Officer

Bill sarves as Chief Executive Dfficer for
Inmventure. Freviously, hewas a co-founder
and Prasident of XL TechGroup thatoreatsd
the foundational business building

thadalogy upan which | ture is
based. Bill has warked with the key
principats of Inmventure for aver 20 years
He has also senved a5 a public company
CEO and hasbeen a director of suer a
dozen private and public companies. Frior
ta joining Inmenture in 5124, Bill was 2
pariner at a boutique investment bank
tacused on canvarting private companies into
employee owned enterprises. He has over 30
vearsof experience in campany creation and
development. In addition te being a Birector of
Innverture, Billsanves as Chairman of
Aerelsius and & a Director of Aerof lews —two
partnership companies oraated by
Inmventure. Bill holds a B.5. degree in
enginesring and conducted post graduate
watk in applied mathe matics at lowa State
University

David Yablunosky
Chief Financial Officer and
Chief Accounting Officer

D avids finan e careerspans over 30+ years
with large public and private mutinatisnal
corparatiars. Friarto Inmverture, D awidwas
Chief Financial Officer of Embraer Aircraft
Holding, Inc., the U S subsidiary of the
Brazilian aerospave and deferse
conglomerats Embrasr, G4 He was alsa
CFO and Board Member of Embraer
Exacutiva Airoratt, Inc, and Board hember
of Embraer Defense and Secury, Ine. Cwer
his career David haswarked forlarge
MNEs such as Ford Motor Company, Ford
Cradit, Office Depot, Oschow Carbon LLE, and
Embrasr. Before his vareer in finance, ©avid
servad nine years in the US Nawy and
worked inthe Fentagonon &eneral Colin
Powelfsstaff David holds a BS in

1 ath e matics from the LS. Haval Academy
and an MBA in Finance fiom the Univesity

Mike Otworth

Co-founder, Executive
Chairman

Mike is an Innwenture Co-founder and
currently serves as Executive Chaiman of
the Board and in anintermational rale at
Inmventure. ik wasthe Founding CEO and
Chairman of the Board of Pure Cycl FET)
an Inmuenture Company, from 052022
Mike and team tack FCT from early-
stage concept to operational pilat, fully
funded first commersial plant, followe d by a
successtul public offering inhdarch of 2021
Priorto Innwerture, hike served as Prasident
and Founding F artner of reen Ooean
Innawation forsicye ars a company that

v

Dr.John Scott

Co-founder, Chief Stratecy
Oifficer

Jahniz an Inmrenture Co-founder, member
ofthe Investment Committee, andserves in
a strategy role at Innwventure. Priorto co-
founding Innventure, Johnserved as
Founder and CEQ of XL TechGroup
where he developed the DownSeled
hiethod that Inmventure usestoday to vet
disruptive te chnologies fram tep
hdultinational Corporations (MNC=) and
their associated business oppartunities.
John alse served as an academic
seientist at numerous universities and
labs the U
of Margland, Morth Careling and Arizona, as

provided sourcing, i

strategy, and developmert servicesto
LilhwElanco fnimal Health. Mice also senved
a5 Wice: President and Founding CEO of
multiplestartups at XL Techd oup, Mike
began his carear on Capitol Hillwa teing as a

of Manyand. He ako holds a graduate level
certificate in Accounting fram the Harard
University Extersion 5 chool and has

|eted the £ dhd
Frogram atthe Hanard Business School.

legisl ative aide and member
inthe IS Hoose of Represe ntativas

well asthe NASA Goddard Space Flight
Center. He earned his PhC:in Physics and
Fatrophysics from the University of Arizona

and has published ower 60 academicpapers.

v

Reland Austrup
Chief Growth Officer

In addition to his Inmwenture rale, Roland
semves as Chaiman ofWaveFront Global
Asset ManagemertCorp., s Toronto-based
global hedge fund company he co-founded
in 2003, Ralandis slso afounding Directar
of Envest Corp., adownstream energy
campany, and an Aduisary Board member
of buth the Master of Quantitaive Finance
program atthe University of Wiate oo and
First Tracks Capital, a Canadian private
equity firm. Roland was an Investment
Advisorwith BMO Hesbitt Bums Ine. and
began hiscarear as a Commadites Braker
with Seotiabeleod Inc., hedging
commadity price risk far corparate clients
Foland holds a B4 with Honors fram the
Unive rsity of Wiestern Ontaria

25
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G Leadership

Suzanne Niemeyer
General Counsel

Suzanne serves as General Counsel at
Inmuenture. Shehas ower25 years of
experiance providing legal soursal to public
and private companies. She has sxperience
advising private = quity firms and technalogy
panieswith respectto the ]
structure and negatiation of complex
i and  as
well as e gulatary and corporate matters
Mozt recently, shewas the General Counsel
and Corporate Seeretary for Magis Capital
Fariners, an operational venture capital
companywith a focus an fintach solutions
Freviously, she senved a= a Managing
Directar, General Coursel and Comarate
Secretany of Actua Corporation, a publichy
traded company thatacquired and operated a
portfolio of sufwae- & #senice businesses.
Suzanne began her career atDechert LLP, a
globallamtim, She holds a B.A., cum laude,
from Duke University and aJ 0., cum laude,
from Geargetomn University Law Center.

Lucas Harper, CAIA

Chief Investment Officer,
Investment Committee

Lueasis a member of the Investment
i as Chief
Officer of Innventure and brings ovar20

Colin Scott

Seniorvice President,
DownSelect®

Colin leads Innwenture's Down Select
process —ourpropristary, systematic

dology to evaluate i ton

years of experience in
taams, building comp anies/ business units
and the seeding and buildoutef muttiple
investment platforms and imcestm ant
productsfor bath large institutional
e
to joining Inmrenture, Lucas helda Frincipal
rale at Santa Monica C apital Group aswell
sz semving as President&CEQ of Do=an
Avanue Investmert Parners. He samed his
B.4. in Economicsfram the University of
California at Santa Barbara, is a Charterad
Alternative Imvestment Analyst(CAIA) and
currently holds a Series7 and Seriesfi3
livense.

ial tive, but proven,
technology solutions that mestsignificant
matket needs selectthe mostviable
apportunities; and use the analysisto
construct a wadmap to launch and develop
Inmwanture Platform Campaniesthat
execute those plarswith a high probabiliy
ofsuccass. Previously, he held exscutive
positions in private equity growth and
Sartup wentures. Calinspent the first 10
years ofhis careermith XL TechGroup
(XLT&)where he managedthe Down Selact
process before becoming a member of
serial managementteams forvarious XLT &
HewCos in renenablefuek and medical
diagnostics. Calin eamed an MBA in
Strategy and Entreprensurshipfrom UNC
Kenan-Flagler Business Schoal, and he
graduated witha majorin Electical
Engineering and minarin Physicsfram Cuke
University

i

Innventure
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G Innventure’s Economic Sustainability Playbook

Process for systematically scaling our businesses 43
Evergreen
t’@ Consolidatedmodelis expected o
v allowe cashflows from operations to
e fund Inmventure going forward
ﬂﬁﬁﬁ Commercialize
_@ MMC becomes eary adopterof
e technology solution andfor
Deploy World- provides endorsement to
Identify Technology Class Team SRR RIS
Solutions Inmventure team led by
execUtives with atrack record
MWMC has invested millions of of scaling technalogy
dollars over severalyears to businesses
develop technology solutions
and understands unmet
strategic market need

Innventure
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AeroFlexx Overview

Strong Value Proposition to Customers Superior Sustainability Benefits

4 R =

Designed for E-Commerce & Retail

+ ISTAR approved for shipping liguids via e-cormm channel.

+ Pak eliminates damages fram hreakage/handling and
saves costs from elimination of prep & materials

\\
DDEI

Flexible Manufacturing

+ Mo molds enables rapid adoption at a lower costvs.
traditional hottles

»  Getto market guickly for consumer feedback

+  Capital efficient deployrent with turnkey solutions for filling

C
Logistics Improvements [:EI
« Ships flat hefore fillings
«  Simplifies sourcingwith consolidated supply chain
+ FReducestransit damage & shipping losses @
Brand Differentiation
« Wraparound canvas in full color to showcase brands
+ Customshapes & sizes capahilties

24

» AEROFLEX

Virgin Plastic Avoidance

Significant reduction by using up to 85% less virgin plastic
compared to rigid bottle/cap alternatives

Curbside Recyclability
Curbside recyclable where plastic bottles are accepted™

Package Circularity

Fackage can incorporate up to 50% recycled content
wWithout compromise

Lifecycle Analysis

By eliminating excess packaging material in e-commerce,
we believe AFX can deliver less waste to landfils, GHG
reduction, and less water use versus typical plastic bottle
packaging

Innventure

(1) May not berecyclable inall communities. Checklocally.




AeroFlexx Executive Leadership

Andrew Meyer
Chief Executive Officer

Andrewy isthe CEO of
AeroFlexoc and Serial CEC for
Innventure. He brings with
him extensive experience in
entrepreneurial environments
having spent the last 15 yvears
within 4 different venture-
hacked technology start-ups
that included value-add exits
suchas an IPO and a trade
sale to a strategic partner.

Jim Traut
WP, Finance and Accounting

Jim brings with him extensive
experience within finance and
enterprise risk management
environments. Befare
AeroFlex:, he co-founded
and served as CEC of a
cloud-based motion graphics
video production start-up. Jim
alzo wiorked for the H. J
Heinze Company for 24 years
in various global strategy,
accounting, risk, control,
audit, due diligence, and
ethics leadership roles.

Cedric D'Souza
Chief Technology Officer

Cedricis the CTO of
AeroFlexx and an
entrepreneurial leader with
an insatiable passion far
leveraging technology ta
transform global supply
chains. Cedric has over 28
years of experience, leading
culturally diverse
organizations and project
teams in Asia, Europe, Latin

America, and Maorth America.

Cwer his career he has lived
in4 different countries.

" AEROFLEX

Yeronica Sebald
WP, Cuality Control

Yeronica brings over 18 years
in Cuality and Manufacturing.
Weronica's focusis
establishing AeroFlexd's
Cuality Systerns, Contral, and
Assurance Plans. She is
responsible for the Food
Safety System development,
implementation and
compliance to regulatory
requirements.

a0

Innventure




Accelsius Overview

Target Market

Data Centers

= Accelsius increases compute density while reducing the
power usage in a data center liquid cooling market
that is set to top $15B over the next five years
{2024-2028) ("

Al Cooling

Al is driving 14GW of additional power needs through
2030 —the market opportunity for Accelsius is huge,
using two-phase direct-to-chip liquid cooling for
ultra high heat fluxes.

Embedded Semiconductors

Increased software stack (including&l) requires
higher performance chips, arapidly growing market
as Al grows

a1

30-
4+ HP
Lo 111 . 2]

Transformative Technology

Direct-to-Chip
Cooling isin direct contact with heat source, compatible with
existing and new installations

Two-Fhase
Transition from liquid to vapor ensures larger heat dissipation

lnnventure (11 Source: Dell'Oro Group, hittps Jiwww dellora nter-liguid-cooling-market-set-to-g d-top- 15-b-cwerthe-next-five-yearss
(21 Source: hittps: A li lumbia . ed jecting-the-electricity-demand-grouth. i i-large-languag: dels-in-th Fantm h s




Accelsius Executive Leadership

Josh Claman
Chief Executive Officer

Josh has aver 30 yvears of
leadership experience
driving growth in Fortune
100 companies such as
Dell and NCR and as a
CEQ in startups with
successful exits

He iz passionate about
businesses that make a
positive impactto our
wiorld.

Richard Bonner, Ph.D.

Chief Technology Officer

Dr. Bonner has over 18
years of industrial
experience as a heat
transfer researcher and
advanced thermal product
developer. He is a
recognized expert in twio-
phase cooling and thermal
izsues as they relate to the
energy-water Nexus.

Jeff Taus
W of Enginesring

Jeff brings extensive server
systems engineering
expertise from Dell. He has
aver 25 years of leadership
experience delivering
products in enterprise
computing and in the
appliance and automotive
industries, telco-focused
edge servers, and in hyper-
scale server deployments.

a2

Robert Wehmeyer
Chief Financial Officer

Robert has aver 28 yvears
of financial leadership
experience with
companies such as Dell

and Mational Instrurments.

Prior to Dell, Robert
wiorked at Westinghouse
Motor Company, Presidio
Enterprizes, and Arthur
Andersen.

Matt Cruce
Chief Supply Chain Officer

Matt brings expertise in
managing complex global
supply chains with
experience in Dell's server
division where he
successfully minimized lead
times and ensured parts
availability. Prior to Dell,
Matt wiorked at Lockheed
hartin.

Innventure




Refinity Overview ref]nﬂ_:y

On Dec 18, 2024, Dow and Innventure announced plans to collaborate = Patented fluidized bed (FB)
to develop and commercialize new waste-towvalue technologies. The comversion technology
collaboration aims to enable globally scalable, cost-effective conversion licensed from WTT

of mixed wastes to petrochemical feedstacks Technical Research

Institute of Finland {VTT)
Refinity plans to worke directly with Dow to scale and commercialize

technologies aimed at converting mixed waste, including hard-to-recycle « WTT's pilot plant is available
plastic waste, to petrochemical feedstocks. The sustainable chemicals for thlm_lzatlon and
produced by Refinity will serve as direct replacements for existing fossil engineering studies

fuel-based feedstocks.

Multinational Corporation

D Doy willl provide technical resources to support the ) o o

OW engineering dewvelopment and deployment of new waste- O Froprietary application of fluidized bed technology to
to-value processes and work with Refinity to identify b camvert plastic waste to drop-in chemicals at high vield
preferred sites for future commercial plant operations.

2 Focus on using low-cost, abundant plastic waste that is
/ currently landfiled orincinerated, with minimal sorting

il Process tuning should allow flexible operation to produce
e sustainable liquids or gases that replace current fossil
feedstocks and feed petrochemical operations

Innventure




Refinity Executive Leadership refinity

Chief Executive Officer — Bill Grieco

Grieco previously served as Innventure's Chief Technology Officer and is an entrepreneur, innavator, and business leader whao
has spentthe last 25 yvears leading R&D and commercialization organizations in the chermical, pharmaceutical, clean tech, and
specialty materials industries. He holds a Ph.0. and Master's degree from M. T., and a Bachelor's degree from Georgia Tech,
all in chemical engineering.

Chief Operating Officer — Adam Javan

Javan has been a Serial CXO for Innventure and is a seasoned executive with over 25 years of running businesses at blue chip
companies as well as startups. Prior to Innventure, Javan served as Chief Strategy Officer of a biotech startup company, leading to
a successful public offering in 2021. Javan has an MBEA from the University of Michigan's Ross School of Business and a Master's
degree in chemical engineering from the Royal Institute of Technology, Stockholm, Sweden.

Chief Technology Officer — Ignasi Palou-Rivera

lgnasi is a leader in technology developrent and commercialization with over 25 years' experience in process development and
scale-up, and techno-economic and sustainability assessment of new technologies in the chemicals and fuels industries. Prior to
Jjoining Refinity, lgnasi was the Executive Director and CTO of the RAPID Manufacturing Institute®, where he led the institute's
successful funding renewal with a new focus on process technologies for sustainability and circularity in the process industries. lgnasi
alzo teaches at the lllinois Institute of Technology in Chicago as an Adjunct Professor. He has a PhDin Chemical Engineering from
the University of Wisconsin-Madison and an Engineer's degree from the Universitat Politécnica de Catalunya (Barcelona Tech).

34
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DownSelect”
Quality Scoring

Helns nronfire svaluation and
develonpment of cpoortunities by
fnteqrating infarmation inan
ffarative loon across five key
intarconnected factors

a7

Market

Comprehensive assessment of market size,
competitive dynamics and overall attractiveness

Value

Cluantification of the expected
imrmediate, new economic
value created for potential
customers, especially
strategic value for MKC

x partner, which is critical and
Capltal can predict early adoption
Figorous financial analysis that
determines key milestones and
capital reguirements that we
helieve are necessaryto
execute and create significant
value

Advantage

Look for a breakthrough
solution with competitive
advantages that we expect can
he maintained over the long
term to position the company for
higher probability for success

Timeline

Timeline to market and scale
that reets return goals and has
development plan in place

Innventure

This content is referenced on slide 15




